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Exam Registration 
 

You may register online (www.ism.ws), by phone or by fax: 

Phone: 800/888-6276, or 480-752-6276, extension 401 

Fax: 480/752-2299 

You may also apply by mail to the following address:  

ISM, Attn: Customer Service 

PO Box 22160 

Tempe, AZ 85285-2160, USA 

 

Study Psychology & Exam Tactics 
 

9 Always plan ahead! 

9 Always maintain a positive attitude. 

9 Prepare systematically using our materials. 

9 Ensure you have enough sleep! Health is essential for maintaining a fighting spirit. 

9 Arrive at the test center in time to have a margin of safety. 


