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ExamREVIEW is an independent content developer not associated/affiliated with the 
certification vendor mentioned  throughout this book. The certification exam described 
is the trademark of the corresponding certification vendor. 

We at ExamREVIEW develop study material entirely on our own. Our material is fully 
copyrighted. Braindump is strictly prohibited. We provide essential knowledge contents, 
NOT any generalized "study system" kind of "pick-the-right-answer-every time" 
techniques or "visit this link" referrals. 

Exam Format 

The CMA certification program is offered in four parts (that is, 4 exams in total), all but one are multiple-choices based. You 
may take part 4 only when you have completed the first 3 parts. 

Part 1 Business Analysis 

l Business Economics


